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Course title Business & Society  

Course code BUSS401 

Course type Theoretical, Elective Course 

Level Undergraduate 

Year / Semester Year 4 Semester 7 

Teacher’s name Andria Kalatha 

ECTS 6 Lectures / week 3 Laboratories / week  

Course purpose and 
objectives 

This course aims to provide an introduction on ethical and social issues affecting 
society’s stakeholder groups (customers, owners, employees, communities, and 
environmentalists) and the challenges for business in the future. This course also 
encourages comparative analysis of business ethics with the moral  
standards of the world community.  

Learning outcomes 

After the completion of the course students are expected to: 

• Discuss conceptualizations of business ethics from an organizational 
perspective.  

• Be able to understand the historical foundations and evolution of business 
ethics.  

• Be able to explain the evidence that ethical value systems support business 
performance   

• Critically assess the complex, responsible relationships among business, 
government, and society.  

• Recognize ethical issues and understand their implications for business and 
stakeholders as the foundation for free market systems of production and 
exchange. 

Prerequisites ETHI304 Leadership and Ethics Required None 

Course content 

• Introduction to Ethics: Foundations of Ethics 
• Social Responsibility 
• Solving Ethical Dilemmas: Ethics Theories 
• International Business Ethics 
• Social Entrepreneurship 
• Social Banking & Finance 
•  Product Liability 
• Health Care/Bioethics 
• Ethics and Technology: Social Networking, Use of Data 

Teaching 
methodology 

The course content will be taught using: 
• Power Point presentations 
• Guided discussions with the active participation of students 
• Examples and case studies that relate to the content of the course 
• Question and answer section 
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• Use of internet and related IT infrastructure 
• Use of video projector and whiteboard 
• Assignment 
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Assessment 

• Attendance and Class Participation:   10% 
• Assignment:                                           20% 

• Intermediate Written Examination:   30% 

• Final Written Examination:                  40% 

Language Greek or English 
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