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Course Purpose 
and Objectives 

To introduce, expound and explain the essentials of business ethics in 
modern settings. 

Learning 
Outcomes 

Upon successful completion of course, students are expected to: 

 Demonstrate understanding of theories of ethical reasoning 

 Understand ethical issues in society relationship, social 
responsibility, and corporate governance 

 Demonstrate knowledge of social responsibility issues 

 Understand different conceptualizations of CSR and its role in 
business and society 

 Analyze and apply ethics policies and procedures 

 Understand the role of organizational mechanisms to support ethical 
decision making 

 Understand the importance and integral part of sustainability to 
ethical, social responsibility dimensions, and to the natural 
environment  

Prerequisites  Required  

Course Content 

Topics include: 

 The Importance of Business Ethics. 

 The Business and Society Relationship. 

 Stakeholder Relationships, Social Responsibility, and Corporate 
Governance. 

 Emerging Business Ethics Issues. 

 The Institutionalization of Business Ethics.  

 Ethical Decision Making. 

 Individual Factors: Moral Philosophies and Values. 



 Organizational Factors: The Role of Ethical Culture and 
Relationships. 

 Developing an Effective Ethics Program. 

 Managing and Controlling Ethics Programs. 

 Globalization of Ethical Decision-Making. 

 Ethical Leadership. 

 Sustainability: Ethical and Social Responsibility Dimensions. 

 Sustainability and the Natural Environment. 

Teaching 
Methodology 

Course topics are presented by a variety of teaching approaches including 
lectures, exercises, multimedia cases, homework case analysis and class 
presentations and discussions of assigned readings. 
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Assessment 
 Class participation  10% 
 Assignments/Tests 20% 
 Mid-term exam  20% 
 Final exam   50% 

Language English 
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